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+ Summarise and visualise data content and
highlight key findings

« Make research accessihle =

10 Users who may

otherwise be put off by

stat-hesvy content.

« Fairly easy to create -
Al the: GCPH we use
Pikiochart,

« Tweets with a picture are twice as likely o be
shared - people ke piciures!

CHILD POYERTY

General hints and tips

+ Work out what are you trying to achieve

- Relevance is key - think about your audience

+ Find a hook and use it creatively to get people
interested

+ Look for examples of good practice - collect and
use for inspiration

- Plick out key finding=message/
numbers, &

= The main principle behind content
marketng s making it obwious o your
atidignme wihy your content is relevant and
useful o them.

= Think about a
whiat o you
away?

- Keep [tsimple - less really can

bk trasee,

ASIC nArrative -
il precples 1o ke

= Yo can wse infographics 1o highlight key
elements 1o encourage peopke 1o find out
mare, download the full report, access the
data online....

= Think st e
broaden us
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GCPH communications

GLASGOW'S POPULATION
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- Leaflets

Journal
articles
Events and
conferences
Media
coverage
Social media
Film and
animation
Websites
Infographics
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Content marketing

Our data/findings/reports are content
and these are our 'products'.

Our websites can be thought of as the 'shop windows'. The
overall aim of content marketing is to get people reading,
downloading and using website content.

e

www.understandingglasgow.com www.gcph.co.uk www.gowellonline.com




Relevancy - finding a 'hook’

- The main principle behind content
marketing is making it obvious to your
audience why your content Is relevant and
useful to them.

- You can use infographics to highlight key
elements to encourage people to find out
more, download the full report, access the
data online...




=\
Useful things to think about

- Know what are you trying to achieve - adopting any new
technology or method is only useful when it helps to meet overall
communications objectives and is part of your overall strategy.

- Look for examples of good practice - what are similar
organisations doing?

- Helpful to identify key people within your organisation who
have the time and inclination to get involved with data vis work.

- Data visualisation needs to be a collaborative process - to ensure
guality and accuracy.




CHILD POVERTY

in Glasgow and Scotland

1 in 3 One third of all children in Glasgow were
estimated to be living in poverty in 2017

That's over 37,000
2. ® children living in
A ' poverty in Scotland's
biggest city

The distribution of child poverty and
vulnerability to child poverty varies dramatically
across the city (data from 2015)

Parkhead and
Dalmarneck

Overall, 1 in 5 Scottish
children (210,000) are growing
up in relative poverty

In-work poverty in Scotland has been rising

In 2015/16 of children enduring
poverty come from
20 0 a household where
0| at least one adult is
in work

Check out further information on this topic here:
www.understandingglasgow.com

R
2 PIKTOCHART

Don't simply create an infographic for the
sake of it - ensure they are both appropriate
and accurate.

- Don't try to summarise an entire report Iin
one infographic!

- A process for checking accuracy Is
Important - involve people who know
the data in the process.




Infographics are awesome!

T Summarise and visualise data content and

‘u'\uht Idh|:|:||t

- highlight key findings.

rep(esem.ed 1UOpeup| the adult population leaslheﬂﬂ

- Make research accessible
to users who may
otherwise be put off by
stat-heavy content.

- Fairly easy to create -
at the GCPH we use
Piktochart.

- Tweets with a picture are twice as likely to be
shared - people like pictures!

CHILD POVERTY i #;

- AN ISSUE THAT AFFECTS US ALL
F ly are iving in poverty Id ta
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1 3 CHILDREN IN GLASGOW
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THIS IS UNJUST AND IT AFFECTS THE FUTURE
OF OUR CITY BUT IT CAN BE CHANGED

WHAT CAN WE DO TO "QUALITY

STOP CHILD POVERTY? OF L'FET

[ ] QUALITY WORK THAT
PAYS DECENTLY

SOCIAL SUPPORT ﬁ

STABLE HOUSING
SEARCH 'CHILD POVERTY' AT WWW.GCPH. CO UK
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Piktochart

- Piktochart is free to use with the basic version —
2 PIKTOCHART there is a 'pro' version available too which has a
few more features.

- Piktochart runs through the Google Chrome and Firefox web
browsers so there is no need to download a programme onto your
computer.

- You can log in using an existing Facebook account or create
your own account using an email address - useful for team
working.

- You can download the finished infographics as PNG files and also
upload your own image files.




Using Piktochart

- Think of Piktochart as part of a set of programmes you can use for
data visualisation - you can also do things like crop and resize your
Piktochart downloads in Office Picture Manager for example.

- Also remember - while it's a great tool, Piktochart isn't a way to
replace graphic design programmes like Photoshop or lllustrator
(or your graphics department!).

- Great resources to use in combination with Piktochart is the Adobe
Colour Wheel and the colorhunt.co website - these help you pick a
colour scheme and you can simply input the colours' hex codes into
Piktochart.

- And If you're looking for inspiration, the Piktochart data visualisation
blog has lots of really useful hints and tips.




Charts and graphs

You can also use Piktochart to make your graphs and charts more shiny
- you can import data from a csv file and play about with the formatting.

Sheena's work day breakdown

B Doing my actual job
Ignoring healthy snacks

B g eating hiscuits
Making a cup of tea

] Meetings rhatlshuuld have
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There are also maps
you can use too.
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Sheena's work day breakdown
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Doing my actual job

Ignoring healthy snacks
and eating biscuits

Making a cup of tea

Meetings that should have
been an email

Procrastinating
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# Sheena's work day breakdown

Sheena's work day breakdown

i Data & Dynamic Data

Sample Data 1 Sample Data 2
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[24]

10
n
12
13

14

A B
2019
Doing my actual job 35
Ignoring healthy snacks and eating biscuits 10
Making a cup of tea 5
Meetings that should have been an email 20

Procrastinating 30

‘ Cancel ‘ Update Chart

{:}

Import Your Data






Creating a GCPH infographic...

- Pick out key findings/message/
numbers.

- Think about a basic narrative -
what do you want people to take
away?

- Keep it simple - less really can
be more.

- Think about editable design to
broaden uses.

HOW DOES GLASGOW GET AROUND?

Getting to work

Walking Bus Car Cycling
25% 20% 1% 2%

Active travel in and out of the city
Since 2009 trips into and
out of the city centre by

s, and pedestrian trips
bike hauemcreased by ' '

|nt0 the ci w centre
5 ; 19%
Wﬂo Yo ') . A

have increased hy

Licensed vehicles, casualties and

deprivation

Th umber fI
motorised vehicles S tI nd
ha smu etha :Iu bled

1.3 million in 1975 _.but pedestri TERE

3t04t|mes
?_3 higher in the most deprived areas
tump red to the lea td eprived

>

tu
2.9 million in 2016

Check out further information on this topic, as well as lots more on
Glasgow's population health here: www.understandingglasgow.com




..and getting the most from it

COMMUNITY VOICES c _Present _hea_dllne data and key |
information in a one-page graphic

TO ALLEVIATE THE EFFECTS OF POVERTY.

i gt 3 giimpse of e ' '

gt tore  TWINI - Use on social media to make your post
“Wg work with anybody ang Stand Out
beheve everybody is equal.

“It really makes a
difference having

. “Although the test site had f -
rn L financ?:lgasseis gztasclhf;d,awe i\:d . M ake a b U I |eted I ISt mO re

Ll people, relationships, time, local

knowledge, enthusiasm...” Vlsua”y engaging

“We are making small differences to
many people's lives. If this replicates

O e posities e QD - Smaller graphics can break up text in
i'.‘ “Poverty doesn't make an area. It's the ; : d |0nger report

n community spirit that makes an area.” mw

e e - Highlight key figures on a conference
poster with an eye-catching graphic

§ i Piltochart

- Printed versions make great handouts and can facilitate discussion




ome examples for inspiration

MUSEUMS AND HEALTH

g "Glasgow museums play a significont
Wrtsand health are deeply roofed in i i
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Glasgow museums receive 4 MILLION visits each year
2.7 MILLION of these visits are by tourists E M
which boosts the local economy
3 million visits by Glaswegians are by

0/ of the 1.3 mill
27 AJ people from deprived areas -
continuing the tradition of everyane in the city enjoying cultural activities

Research has shown that being culturally active can improve :
individual health to such a degree that people live longer
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MUSEUMS AND HEALTH

"Glasgow museums play a-significant
role in supporting the health of the
whole community™

and health are deeply rooted in
08 ows museums and traditions"

»
n
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Early years.children and

young people:What is
needed to support a
healthy start in life?

Find out more about this research on our website:
www.gcph.co.uk/publications/658 health and early years children and young people a gcph synthesis
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Adverse Childhood Experiences

(ACEs)

ACEs are stressful events during

WHAT ARE ACEs? childhood and include:

- physical
- emotional

substance abuse - ["NEERNGE - Mmental illness

divorce and separation- ekl - domestic violence
- incarcerated family member

ACEs can affect us all )

|MPACTS OF ACEs Greater risk of poor physical,

mental and emotional health
_ throughout the life-course,

violent including:
behaviour

physical -
emotional -
sexual -

relationship

difficulties substance
misuse

mental

illness

. ACEs have a cumulative effect -
. the more childhood adversity . .
| experienced, the greater the risk not inevitable and
. of harmful effects later in life with the right

@ support, people

@ @e @@ can overcome
@ @ @@ adversity
70

However, harm is

Find out more: search 'ACEs" at www.gcph.co.uk
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BUILDING CONNECTIONS - OUTCOMES

TYPES OF , _
OUTCOME £992778 Springburn job centre
'E - Secured a range of
. - positive outcomes, £848,001
E ;j — including
@ ' 707 £ employment, £ -
: = development and =
. = trainin =
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] O
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e [ ﬁ—— S [E oee ToLE] 0
identified D |- £ @ = £57,065 @ |_ £
managed @@ -t E @@) £ E @@ _£

Building Parkhead job centre Deep End Advice
Connections partnership suite Worker project



WHO, WHEN AND WHERE:
GLASGOW'S PUBLIC CYCLE HIRE SCHEME

JALMOS‘I:;‘;"E N i g -
200’000 80% “'; 4C;F(T)H(()3/52 IiSQE'I!'E’!FO'H'R

RENTALS IN 2 YEARS g g OF HIRES WERE | Ak s AR WM &

FOLLOWING THE, Gl © sorsmir £ * HIGHER PARTICIPATION RATE
LAUNCHIN 2014 | ™ : d ' THAN NORMALLY OBSERVED

RENTAL LOCATION
\ FOLLOWED BY THE

.+ GLASGOW GREEN Q
k ‘1 WAS THE MOST POPULAR

MORE RENTALS MADE i
ON WEEKDAYS THAN SQUARE
WEEKENDS ﬁ

i ii " " JOURNEYS STARTING

OF JOURNEYS | PEAK TIMES WERE | AND FINISHING AT
STARTED AND DURING STANDARD | @; GLASGOW GREEN |

’ BROOMIELAW AND ST ENOCH
4

. ENDED IN THE o o WERE THE MOST
SAME PLACE ey — NG FREQUENTLY MADE |

FIND OUT MORE: SEARCH 'CYCLE HIRE' AT WWW.GCPH.CO.UK




General hints and tips

- Work out what are you trying to achieve
- Relevance is key - think about your audience

- FInd a hook and use It creatively to get people
Interested

- Look for examples of good practice - collect and
use for inspiration




Thank you!

If you'd like to email me or tweet the GCPH, here are the details:

@theGCPH

sheena fletcher@glasgow.ac.uk

View our collection of infographics on the
edShare platform here:

https://edshare.gcu.ac.uk/1646/
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